
If you have not yet
heard of them, you are
about to. What started as
a few machines in a
garage shop, is now an
adaptable, manufacturing
operation housed in five
large buildings. Fusion
TECH is located among
the cornfields southwest
of Roseville. They employ
about 60 people and they
are expanding.

Just in 2010, Fusion
TECH added another
28,000-square-foot pro-
duction facility. Dan
Bentz, general manager
of Fusion TECH, says,
“Yes, we are finally start-
ing to show up on the
radar. We started out
small, and fortunately we
are beginning to go
through those growing
pains that many compa-
nies experience. We have
expanded our capability -
this has increased our
customer base, and now
we are adding buildings.”
Now with a research and
development building for
developing prototype
products, Fusion TECH is
finding ways to enter new
markets. 

“We are about to unveil
a new company called
Stainless Reflections,
which crafts monuments
and memorials from
stainless steel. We are
very excited about enter-
ing this industry.” 

Fusion TECH produces
installations for food in-
dustries, water treatment
facilities and the bio-fuel
industry. 

“We cater to restau-
rants, hospitals, large and
small manufacturers, and
even the individual con-
sumer. You don’t have to
look too far to see some of
our smaller-scale proj-
ects. We created stainless
steel signs and produced
kitchen installations for

several Macomb-area
businesses.” Dan adds,
“We are pretty flexible. If
there is demand for a
product, we can find a
way to produce it.” While
Fusion TECH specializes
in stainless steel fabrica-
tion, they make products
out of just about any ma-
terial. 

“We specialize in stain-
less steel, but we engineer
designs with other mate-
rials, such as plastic, alu-
minum and carbon steel.
Our CNC machining,
laser cutting and waterjet
cutting processes offer a
high degree of flexibility
in the types of products
we make and the material
we can process.” Fusion
TECH’s capability is ex-
panded with bead blast-
ing, roll forming,
MIG/TIG/ ARC welding,
and they are ASME
U/UM/R pressure-vessel
certified. 

So how has Fusion
TECH weathered the re-
cession? Well, through a
blend of knowledge, in-
novation, and speed. Dan
explains, “Having a deep
understanding of materi-
als has really helped our
business. Sometimes a
customer calls for a speci-
fication of a certain mate-
rial and we can offer

them a cost-savings solu-
tion with an alternative
material that will do what
they want even better.”
Fusion TECH also takes
advantage of software
technology for modeling
solutions. “When a cus-
tomer needs an engineer-
ing solution, we will cre-
ate 3D computer-gener-
ated model so they have a
much better visual. Visu-
alizations can answer
questions they might
have and reveal other
challenges that were not
immediately seen.” What
really distinguishes Fu-
sion TECH from other
companies is their ability
to respond to their cus-
tomers. 

“We are a quick-turn
company. Sometimes we
get a customer that needs
an engineering solution
right away, or because
they don’t have the engi-
neering resources imme-
diately available. We do
engineering every day -
it’s is our business.”

Not only are they
adaptable, Fusion TECH
finds ways to reduce costs
in good upfront design
and technology invest-
ment. “We consider how a
product is made early-on
and try to remove extra
steps. We always think

about the manufacturing
operations in the design
stage. For instance, when
laser-cutting material, we
will also have the ma-
chine put in scribe lines
[etchings] to eliminate
taping-out [measuring]
by our fabricators. The
scribe lines are generated
by our computer design
software and don’t take
any time to make. This
cuts down on measuring
time and potential errors.
Really, the fabricators can
spend more time con-
structing, rather than
measuring and marking
with tape measures.” Dan
highlights the importance
of equipment and tooling.
“We are not afraid to in-
vest in good tooling.
Good tooling and newer
equipment adds to our
capability and looking at
the long-term, this helps
drive down the cost to our
customers.”

Growing hasn’t come
without its challenges.
Dan Bentz has transi-
tioned from an engineer-
ing role, to sales, and now
operations. He explains,
“I worked in steel indus-
try for 12 years at compa-
ny in Kansas City, Mo. Af-
ter my brother Brandon
started Fusion TECH 15
years ago, I came to Illi-

nois to help him grow the
business. Today, I am
managing resources, cor-
responding with cus-
tomers and trying to con-
trol our rate of growth. I
have hired several engi-
neers in the last few
years, because I spend my
time managing the cur-
rent and future opera-
tions of our business.” Al-
though his job is now
strategic, he welcomes
the challenges a growth-
role brings. 

If you ask Dan what is
important to him, he will
tell you partnerships
with community, area
companies and Western
Illinois University. 

“Partnering with area
companies helps keep
jobs in Illinois. We want
area companies to know
that they may not have to
seek suppliers two or
three states over.” 

In the last two years,
Fusion TECH has hired
several graduates from
WIU and they regularly
hire student interns from
the school’s Engineering
Technology Department. 

“We really want to forge
a partnership with the
university…education is
extremely important to
us. Western is a supplier
of talent and because we
are neighbors, we can
help each other.” And de-
spite his busy schedule,
Dan shows his commit-
ment as an active mem-
ber of the Engineering
Technology Advisor
Board at Western Illinois
University.

Fusion TECH is a com-
pany that has achieved
robustness through diver-
sity. 

They engineer solutions
for any business, and
their leaders believe in
giving back to the com-
munity. For more infor-
mation about Fusion
TECH,visit http://www.
ftiinc.org/ or call them at
(309) 774-4130. 

QUESTIONS?  COMMENTS? Contact Editor Jodi Pospeschil at editor@mcdonoughvoice.com or (309) 833-2114
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Company Spotlight: Fusion Tech, Fusion who? 
Submitted by Kevin Hall
Western Illinois University/
Associate professor of
engineering technology
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Fusion Tech is located just north of Good Hope off 20th Avenue. For the past 15
years, they have grown at an exponential rate. 

How to make
your office
comfortable,
functional

BIZ BITS

Tip of the
Week

Setting up your home
office so that it is func-
tional and looks nice is
important, but because
you'll be spending a lot
of time in there, you
should make it comfort-
able as well. Here are
some tips on how to
make your home office
functional, yet fun and
stylish.

- If you have young
children at home, des-
ignating your office sep-
arate from the rest of
your house with a closed
door, or a standing par-
tition, can help your chil-
dren learn that you are
"at work" and not to be
disturbed unless they
have an emergency. If
you plan to use your of-
fice space for family
business after work
hours are over, consider
making a sign indicating
you are busy working to
hang on the door or par-
tition.

- Your desk probably
will be where you spend
the majority of time in
your home office, which
means you need it to
match your style, both
comfort-wise and de-
sign-wise. Your office
chair needs to be com-
fortable and match as
well.

- Decorate your office
in colors and materials
that will help keep you
operating efficiently but
also allow you to enjoy
the time you spend
working. For example,
yellow is considered to
be a stimulating color,
orange encourages cre-
ativity and green pro-
vides a calming influ-
ence. Depending on the
energy level you would
like to have in your of-
fice, consider using file
folders, binders, pictures
and wall paint to bring
colors into your office
that would enhance your
professional emotions
and behaviors.

- Keeping your home
office picked up is key,
especially if you pace
while talking on the
phone or while brain-
storming a business idea.
Make sure all your elec-
tronic cords are bundled
and tucked away under
your desk so you aren't
tripping over them while
chatting with a client on
the phone.

- Get organized with
a cubby hole or filing
drawer system, which
will help keep the pa-
perwork off your home
office desk area and also
help you find filed in-
formation quickly and
easily if you were to have
a customer catch you by
surprise on the phone.

- ARA

BBB Watch

Many Americans are
looking forward to the
expected refunds from
their 2010 Federal In-
come Taxes. Many peo-
ple may also consider
applying for a refund
anticipation loan (RAL)
to speed up the process
of receiving the refunds
that they expect. If you
are considering an in-
stant refund loan, the
Better Business Bureau
offers the following ad-
vice:

See BITS - Page
A7

13th annual Curves food drive kicks off in April
During the month of

April, Curves of Macomb
will participate in the 13th
Annual Curves Food Drive
to collect non-perishable
food and  cash donations
to benefit their local food
bank.  

Current members who
make a $30 donation or
an equivalent donation of
food are eligible to receive
a Curves reusable Food
Drive grocery bag. From
April 4-17, Curves will
waive the membership fee
for new members who do-
nate a bag of non-perish-
able food or make a mini-
mum donation of $30.

“Our goal is to top the
donation that we made last
year," said a Curves of Ma-
comb staff member. This
is a great opportunity for
the members of our Curves

community to help
strengthen the Macomb
community, too. Everything
that our members donate
at our club will benefit local
families in need.”

In addition to the food
and monetary donations
that each gym collects,
Curves International is of-
fering gyms the opportu-
nity to win cash prizes for
their local food banks.
Prizes will be awarded to
clubs with the most food
collected, clubs who beat
their 2010 donation level
by the largest amount and
to two randomly selected
clubs drawn from all the
clubs who enter the contest. 

Curves clubs have do-
nated more than 61 million
pounds of food in the U.S.
and Canada since 2004.

This year's Food Drive

will get off to a strong start
when Curves International
founders Gary and Diane
Heavin are featured on
ABC Television's inspira-
tional new show, Secret
Millionaire, airing Sunday,
April 3 at 8/7c. 

The Curves founders’
moving episode will help
Curves members under-
stand how the Curves Food
Drive is the perfect oppor-
tunity for each of them to
give back to their own com-
munities.

“The past few years have
been difficult for many
families,” said Curves
founder Diane Heavin.
“Curves annual Food Drive
is one way that everyone
in the Macomb area can
make a real difference for
a local family that is strug-
gling. We encourage every-

one, not just our members
or those who are thinking
about joining our gym, to
make a cash donation or
drop off a bag of non-per-
ishable food items in April.”

For more information
about Curves of Macomb,
located at 1601 W. Jackson
Street, Suite 104, and the
2011 Curves Food Drive,
contact a Curves of Ma-
comb staff member at  309-
836-9336 or mbruketta @
hotmail.com.  

For more information
about Curves, please visit
www.curves.com.

About Curves
Curves works every ma-

jor muscle group with a
complete 30-minute work-
out that combines strength
training and sustained car-

diovascular activity through
safe and effective hydraulic
resistance. Curves also
works to help women lose
weight, gain muscle
strength and aerobic ca-
pacity, and raise metabo-
lism with its groundbreak-
ing, scientifically proven
method that ends the need
for perpetual dieting.
Founders Gary and Diane
Heavin are considered the
innovators of the express
fitness phenomenon that
has made exercise available
to millions of women glob-
ally, many of whom are in
the gym for the first time.
With thousands of loca-
tions worldwide, Curves is
the world's largest fitness
franchise. 

For more information,
pleasevisit: www.curves
.com.

McDonough Power prepares for the future
McDonough Power Co-

operative Energy Services
Manager Kelly Hamm has
completed an intensive pro-
gram in electric utility man-
agement with the Univer-
sity of Wisconsin – Madi-
son.

The Robert I. Kabat
Management Internship
Program is a series of work-
shops offered by the Na-
tional Rural Electric Coop-
erative Association in con-
junction with the University
of Wisconsin. The program
guides participants through
all facets of the electric util-
ity industry, including the
many changes occurring
around the nation.

Kelly Hamm is one of
only a few electric utility
management staff that will

graduate from the Man-
agement Internship Pro-
gram this year.

MIP participants go
through three 10-day ses-
sions designed to challenge
and educate participants

in new, innovative man-
agement techniques. Par-
ticipants leave with a better
understanding of what con-
sumers want and how to
ensure they get it.

By also covering the

unique principles that gov-
ern the operations of elec-
tric cooperatives, the pro-
gram helps the co-op ana-
lyze other business ventures
it may want to enter as well
as enhancing the core or-
ganization.

Only rural electric coop-
erative CEOs and top level
management participate in
the program. This allows
greater emphasis of study,
on management challenges
and the aspects of con-
sumer-ownership that co-
operatives enjoy. Partici-
pants learn to be more con-
sumer-focused in their daily
management decisions.

Kelly Hamm has com-
pleted one of the most ex-
clusive educational pro-
grams in the nation for elec-

tric cooperative manage-
ment.

McDonough Power Co-
operative is a member of
Touchstone Energy — an
alliance of more than 720
local, consumer-owned
electric utilities around the
country. McDonough Pow-
er is committed to provid-
ing superior service based
on four core principles: in-
tegrity, accountability, in-
novation and commitment
to community. The co-op
serves more than 5,175
members over 1,412 miles
of line in parts of Fulton,
Hancock, Henderson,
Knox, McDonough,
Schuyler and Warren coun-
ties. For more information
visit www.mcdonoughpow-
er.com.
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Kelly Hamm left receives MIP certificate from pro-
gram director, Gary Pfann of NRECA.


